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You’ve written something wonderful, but what do you do next? Here at 
Unicorn for Writers, LLC, we can help you navigate the confusing and 
complicated road to publishing.

We offer: attention grabbing, professional query letters, thorough 
manuscript evaluation, comprehensive editing, marketing plans to get 
you noticed, contract negotiations, copyright registration, and guidance 
through the at times baffling world of self-publishing. 

Unicorn for Writers is uniquely designed to arm writers with the   
practical know-how to get their manuscript through or around the   
gatekeepers of the publishing world.                                        
Today’s publishers view your  
manuscript as much as a business                     
proposition as a work of art.

Jan L. Kardys                                            
President
Barbara Ellis-Uchino
Vice President, Editorial Services 
unicorn4writers@gmail.com
PO Box 176, Redding, CT 06876
unicornforwriters.com
203.938.7405

Thanks!
We are so happy to see you at our 

Seventh Annual Unicorn for Writers Conference!
 To all our friends, old and new ~

our guest speakers, editors, agents, workshop 
presenters and most of  all, you – our budding 

authors , you have made  this the
 best Unicorn Writers Conference yet!
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Welcome to Reid Castle

... and The  2017Unicorn Writers Conference

Our Mission

  We look forward to spending the day with you and hope that you will advance your writing   
    career, gain new insights about the craft of  writing, and make some wonderful contacts.  
 Unicorn for Writers is uniquely designed to arm writers with the practical know-how to get 
their manuscript through or around the gatekeepers of  the publishing world. Today, between 
        multinational media corporations and global entertainment conglomerates, getting a   
           publisher’s attention takes more than a great idea and a flair for the written word—
             they view your manuscript as much as a business proposition as a work of  art.

        With our undying passion and belief  that the written word can change the
   world, we commit to promote the education and encouragement of  authors
           of  all skill levels by facilitating connections with ther peers, as well as
            industry literai. Through our conferences and events, we will serve         
          as a beacon to trail blaze,           enlighten, accelerate learning and                             
 remove obstacles in attainment                     of  the publishing goals of
  the authors internationally—and,           in so doing,      
  advance the impact of  the written
          word on humanity worldwide.
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Event Location Map

Berman Building (Theater)

Berman Entrance Hall
REID CASTLE
FLOOR PLAN

(Across the street)

To Locate
NOOK follow

signs downstairs.

HOLLAWAY ROOM
 
Unicorn Writers Conference 
         Schedule of Events 
      March 25, 2017 

   
  

                                                                                                                          
 

Time                          Event / Workshop       Speaker        Room            
                
 
 

7 - 8:30 am      REGISTRATION         Reid's Entrance 
 

7 - 9 am            BREAKFAST           Cafeteria Ground Floor 
 

9 - 10 am                                KEYNOTE ADDRESS      J.L. Witterick     Chapel  
 

10:00 - 11:00 am   1. 1st AGENTS’ PANEL         Chapel  
2. Opening Scenes       Nancy Kress    Ophir Dining Room  
3. Fantasy       Michael Sullivan      East Library  
4. Writing From The Heart     Lee Stringer      West Room  
5.  Romance          Jamie K. Schmidt      Hollaway Room  
6. Social Media      Katie Henderson    Berman Theatre  

 

11:30 - 12:30 pm    1. 1st  EDITORS’ PANEL         Chapel  
2. Becoming a Soulful Author     Thomas Moore      Ophir Dining Room   
3. Query Letters/Nonfiction Book Proposals   Marilyn Allen   East Library 
4. Communications      Kara Sundlun     Hollaway Room  
5. Self-Publishing vs. Traditional Publishing  Kaitlyn Davis   Berman Theatre 

 

12:30 - 2 pm     LUNCH         East Room 1-3, or West Room  
 

2:00 - 3:00 pm  1. 2nd AGENTS’ PANEL        Chapel  
2. Voice       Peter Rubie    Ophir Dining Room  
3. Goodreads for Authors     Robin Sullivan    Nook 
4. Writing a Best-Seller     Beatriz Williams    East Library  
5. Pivotal Conflicts & Transitions  Susan Strecker   Hollaway Room 
6. Self-Publishing Essentials   Jason Matthews    Berman Theatre 

 

3:00 - 4:00 pm   1. 2nd  EDITORS’ PANEL       Chapel 
2. Dialogue     Rosemary Harris     Ophir Dining Room  
3. Winning Nonfiction Proposals   Rita Rosenkranz   East Library  
4. Dynamic Character Development   Nancy Kress   West Room 
5. Book Marketing      Annie Stone    Hollaway Room  
6. Childrens Books     Nora Baskin   Berman Theatre 

 

4:30 - 5:30 pm   1. 3rd AGENTS’ PANEL         Chapel   
2. From Pitch to Publish     Katharine Sands         Ophir Dining Room   
3. Contracts, Copyrights & Permissions   Jan Kardys        East Library  
4. Plots, Setting & Outlines         Rose Kleidon      West Room  
5. Graphic Novels     Stephen Emond          Hollaway Room  
6. Formatting Word for Kindle    Jason Matthews        Berman Theatre 

 

5:45 - 6:45 pm   1. 4th AGENTS’ PANEL         Chapel  
2. Media Training & Book Publicity   Mary Ann Bohrer   Hollaway Room  
3. Writing From The Heart     Lee Stringer      East Library   
4. Power of Visuals to Create Structure    Yaara Zaslow   Berman Theatre 

 

             7 - 7:30 pm    To Bill, or Not to Bill (Play)   by Bob Zaslow    West Room 
 

7 - 8:30 pm     DINNER          East Room 1-3, West Room  
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Agents’ Panels

Agents’ Panels are being held in the Chapel of  Reid Castle.

Panel One
10:00 am – 11:00 am
Marilyn Allen
Zoe Sandler 
Sarah Bedingfield 
Lauren Bieker 
Margaret Sutherland Brown 
William Callahan 
Rachel Crawford 
Joelle Delbourgo
Gareth Esersky

Panel Three 
4:30 pm – 5:30 pm 
Melissa Edwards
Julia Kardon 
Emily Keyes 
Andy Kifer 
Katie Kotchman 
Edite Kroll 
Jennifer Letwack 
Jessica Papin 
Sharon Pelletier 
Laura Blake Peterson

Panel Two
2:00 pm – 3:00 pm
Jessica Felleman
Diana Finch
Heather Flaherty
Jacqueline Flynn
Ben Grange
Lane Heymont
Carrie Howland
Leon Husock
Alexis Hurley
Alyssa Jennette

Panel Four 
5:45 pm – 6:45 pm
Rita Rosenkranz 
Peter Rubie 
John Rudolph 
Regina Ryan 
Katharine Sands 
Rebecca Scherer 
Bridge Smith 
Jenny Stephens 
Saba Sulaiman 
Tim Wojcik

Editors’ Panels

Editors’ Panel One 

 11:30 am ~ 12:30 pm  
 1. Jesse Aylen   
 2. Kamilla Benko   
 3. Madeline Caldwell 
 4. Alicia Clancy
 5. Cat Clyne   
 6. Jaime Coyne 
 7. Dede Cummings
 8. Emma Dries  
 9. Nicole Fischer 
 
     Editors’ Panel Two
 3:00 pm ~ 4:00 pm  
 1. Carina Guiterman  
 2. Meghan Houser  
 3. Elle Keck 
 4. Priyanka Krishman
 5. Chloe Moffett   
 6. Meredith Mundy 
 7. Erin Wicks
   

Editors’ Panels are being held 
in the Chapel of  Reid Castle.
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Ophir Annex
Space 1: Marilyn Allen
Space 2: Zoe Sandler
Space 3: Sarah Bedingfield
Space 4: Lauren Bieker

French Parlor
Space 5: Margaret Sutherland Brown
Space 6: William Callahan
Space 7: Rachel Crawford
Space 8: Joelle Delbourgo
Space 9: Melissa Edwards

Music Room 
Space 10: Gareth Esersky
Space 11: Jessica Felleman
Space 12: Diana Finch
Space 13: Heather Flaherty
Space 14: Jacqueline Flynn

Stone & Window Hallway 
Space 15: Jazmine Goguen
Space 16: Ben Grange
Space 17: Dawn Michelle Hardy
Space 18: Lane Heymont
Space19: Carrie Howland

Panel Hallway
Space 20: Leon Husock
Space 21: Alexis Hurley
Space 22: Alyssa Jennette
Space 23: Julia Kardon
Space 24: Emily Keyes

President’s Dining Room
Space 25: Andy Kifer
Space 26: Katie Kotchman
Space 27: Edite Kroll
Space 28: Jennifer Letwack
Space 29: Jessica Papin
Space 30: Sharon Pelletier

 One-on-One Reviews
Reid Study
Space 31: Laura Blake Peterson
Space 32: Quressa Robinson
Space 33: Rita Rosenkranz
Space 34: Peter Rubie
Space 35: John Rudolph

Heritage Hall 
Space 36: Regina Ryan
Space 37: Katharine Sands
Space 38: Rebecca Schere
Space 39: Bridget Smith

Chapel Hall 
Space 40: Jenny Stephens
Space 41: Saba Sulaiman
Space 42: Tim Wojcik
Space 43: Jesse Aylen

Education Hallway 
Space 44: Kamilla Benko
Space 45: Maddie Caldwell
Space 46: Alicia Clancy
Space 47: Cat Clyne
Space 48: Jaime Coyne

White Hallway 
Space 49: Dede Cummings
Space 50: Emma Dries
Space 51: Nicole Fischer
Space 52: Caria Guiterman
Space 53: Meghan Houser

East Room Entrance
Space 54: Elle Keck
Space 55: Priyanka Krishnan
Space 56: Chloe Moffett
Space 57: Meredith Mundy
Space 58: Erin Wicks

Chapel Entrance 
Space 60: Jason Matthews
Space 61: Jessica Errera

Keynote Speaker

“You don’t have to be extraordinary to make 
a difference, you can become extraordinary 
by making a difference.” 

J.L. Witterick transformed her mantra into an international bestselling book, 
which is used in schools in North America as well as Europe.  
Originally self-published, her book My Mother’s Secret was subsequently 
published by Penguin Random House and translated into nine 
languages.  Jenny donated the entire advance she received for the 
book to charities. 

J.L. Witterick

–J.L. Witterick
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Marilyn Allen is a partner in 
the Allen O’Shea Literary Agency, 
focusing on writers of  practical 
nonfiction. She has held senior 
sales and marketing positions 
Penguin Books and Simon & 
Schuster, and was Associate 
Publisher and Executive Director 

of  Marketing for Harper Collins. She’s taught at New 
York University and Gotham Publishing, and co-
authored The Complete Idiot’s Guide to Book Proposals and 
Query Letters (Penguin 2011).

Learn elements of  crafting a query letter to maximize 
your book’s chances of  selling. Tips and tricks (and 
mistakes to avoid) to avoid the slush pile. Discover 
how to position your book, prepare a submission plan, 
create compelling opening lines, identify your target 
audience and present a powerful marketing statement.

Workshops

Making a Killer Pitch—Query Letters 
& Nonfiction Proposals 

Kaitlyn Davis, a bestselling 
author with over a quarter of  a 
million books sold, writes young 
adult fantasy novels under her 
own name, and contemporary 
romance novels under the 
name, Kay Marie. Publisher’s 
Weekly says, “Davis writes with 
confidence and poise,” while 

USA Today recommends her work as “must-read 
romance.” Before writing full-time, Kaitlyn worked 
in the children’s marketing division of  a big five 
publishing house in NYC. 
A few years ago, self-publishing took the world by 
storm and forever changed the face of  the publishing 
industry. Traditional publishing is no longer the only 
viable path to a career as an author. For the first time, 
writers have a choice. But along with that freedom 
comes a lot of  responsibility and confusion. Should 
you self-publish? Should you query agents and try to 
sell your manuscript to a publishing house? What are 
the differences between the two options? Which one 
will give the best chance of  success, and which is right 
for you? As a successful self-published author who 
previously worked for a Big Five publishing house, 
Kaitlyn shares insights into both industries—arming you 
with the knowledge to make the best decision for you. 

Self-Publishing VS. Traditional Publishing–
How to Make The Right Choice For You

Nora Raleigh Baskin is the 
author of  thirteen novels for 
young readers and a contributor 
to two story collections. She has 
won several awards including the 
2010 ALA Schneider Family Book 
Award for Anything But Typical and 
a 2016 ILA Notable Books for a 

Global Society Award for Ruby on the Outside. Nora has 
taught creative writing to both children and adults for 
over fifteen years at various organizations. Her latest, 
Nine/Ten: A 9/11 Story (2016) was reviewed in the 
New York Times and has received starred reviews from 
both Kirkus and Publishers Weekly.

Flannery O’Connor wrote, “Anybody who has survived 
his childhood has enough information about life to last 
him the rest of  his days.” All fiction writers use their 
own experience to a greater or lesser degree. So how 
do you find the “Story” within your own memories 
and history, and use it successfully in your writing? In 
this workshop, Ms. Baskin (who is the first to tell you 
that all her fiction is semi to fully autobiographical) 
will explore ways to mine your own memories and find 
“emotional truth” without compromising the fiction, 
to create successful stories for the middle-grade and 
YA audiences. 

Writing for Children, Middle-Grade & YA

Stephen Emond is the author 
and illustrator of  the comic book 
series Emo Boy, as well as author 
and artist of  the illustrated novels 
Happyface, Winter Town and Bright 
Lights, Dark Nights. He has also 
worked in comic strips, video 
games and film. 

Illustrated Novels have taken off  in recent years, 
attracting reluctant readers and bridging a gap between 
graphic novels and prose. Stephen Emond’s first YA 
novel Happyface integrates art and writing to a point 
where they’re intertwined, and the story wouldn’t work 
without both. Listen to Emond talk about his process 
for this, and his other illustration-heavy books—as 
well as some abandoned projects that never got off  
the ground. Emond will talk about his pre-publication 
history, his initial issues with using art, and how and 
why he came to embrace the illustrated novel format.

Illustrated Novels

Jason Matthews writes fiction and 
nonfiction, teaches self-publishing, 
and works with writers all over 
the world. His books have been 
translated into 8 languages, and his 
video courses have been viewed 
by students in 125 countries. His 
self-publishing video courses are 
available at Lynda, Amazing and 

Udemy educational sites. He has reached #1 sales 
ranking on Amazon in multiple categories including 
Desktop Publishing for his guide, How to Make, Market 
and Sell Ebooks. He has written and published over 500 
blog posts with over 3,000 followers. His Facebook 
group for authors has over 2,000 members.

Learn how to easily self-publish your ebook and get it 
to readers around the world. Jason Matthews draws on 
his ebook publishing expertise to discuss options for a 
wide range of  topics, including: 

• Choosing your retailers for sales
• Basics on formatting & cover design—saving 
    authors time and money
• Beta Readers, Editing
• Marketing your ebook
• Building author platforms
• Uploading ebooks to retailers
• Paperback and print options

Each author has different needs, time, skill sets and 
resources—thus, Jason has insights on how to self-
publish on any budget and under any circumstances.
Questions on ISBNs and Copyrights will be addressed, 
as well as how to upload your ebook to major retailers 
like Amazon, Barnes & Noble, Apple, Smashwords, 
and others. You’ll also learn how to use a website or 
blog for marketing your books, plus making the most 
of  your Amazon Author page and other tools designed 
to help you sell more books including social media.

Format Your Ebook—Turn your Microsoft Word 
document into a great ebook for sale. MS Word 
documents and other similar programs can easily be 
formatted for ebook sales on Amazon and with other
major retailers. Many authors pay for this, but it’s wise 
to know how to do it yourself. Formatting your own 
documents allows YOU to:
•  save time & money 
• make updates any time

Self-Publishing Essentials –and– 
Formatting Word for Kindle

• get creative 
• give your readers a better experience

This workshop walks you through each section from 
the Title page to the Table of  Contents to the About 
the Author page, saving as HTML and ePub—while  
inserting images, hyperlinks and everything readers 
expect. Get detailed instruction with an actual MS Word 
doc including how to upload to Amazon’s Preview 
Mode. In about an hour, you’ll be able to format your 
own books, give readers something they’ll really enjoy, 
and sell more books. Topics include: 

• Formatting basics 
• Copyright & ISBN needs
• Preparing your ebook for Amazon & other retailers
• Designing a Table of  Contents
• Adding chapter text
• Inserting images
• Adding hyperlinks to social media & websites
• Saving and converting to MS Word, HTML 
   & ePub formats
• Uploading to retailers

Rose Kleidon invites her readers 
to travel through history with 
her, connecting with earlier 
generations and humanity’s great 
diversity. Professor Emeritus of  
the University of  Akron, Kleidon 
taught English, Speech, Technical 
Writing and Advertising 
Copywriting—and is the author 

of  two writing textbooks. Her debut novel is with an 
agent, and its sequel is in process. One of  her short 
stories was a top ten winner of  WOW’s Summer 2016 
Flash Fiction Contest.

Straight from writer to writer, Kleidon explains new 
ways to get started and keep going. She will talk about 
how to use your own settings to develop personal 
writing prompts, that sentence or two so useful in 
launching a writer into new territory. Kleidon also 
shares her method for sidestepping plots—reflecting 
real life, keeping the thrill of  discovery in writing, 
and relying on your embedded sense of  story for the 
work’s overall shape. Lastly, Kleidon takes the word-
count demands of  a full-fledged novel apart, showing 
writers how to bite off  one small writing task at a time.

Plot & Setting: Setting-Inspired Writing 
Prompts & Emotional-Swing Plotting
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Katie Henderson is a senior at 
Fairfield University, majoring in 
history with a minor in American 
studies and education. Growing 
up with a father in the Air Force, 
Katie’s “military brat” lifestyle 
meant moving twelve times in 21 
years. In addition to exploring her 

new homes across the United States and in Japan, Italy, 
Belgium and Germany, Katie’s made friends the world 
over. She discovered social media through Facebook 
to keep up with her friends abroad, and has stayed 
connected on social media platforms ever since.

Workshops

An Introduction to Social Media

Hands on—bring your laptop! Whether you love 
social media or love to hate it, its communication 
platforms have become ubiquitous tools that are not 
only beneficial, but crucial to your success as a writer. 
Navigating the ever-changing tides of  the social media 
phenomenon seems a daunting task to even the most 
tech-savvy person, so how are you supposed to master 
each medium and rise above your competition? Katie 
Henderson will guide you through an introduction to 
social media platforms including Facebook, LinkedIn, 
Instagram, Twitter, Google+, Goodreads and 
Pinterest—to help give your books the most powerful 
voice possible. Learn how to set up an account for 
each medium, as well as how to captain your own social 
media fleet by learning key functions within these 
essential platforms.

Thomas Moore is the author of  
the bestseller Care of  the Soul and 
fifteen other books on deepening 
spirituality and cultivating soul in 
every aspect of  life. He has been 
a monk, a musician, a university 
professor, and a psychotherapist, 
and today he lectures widely on 
holistic medicine, spirituality, 

psychotherapy, and the arts. He lectures frequently in 
Ireland and has a special love of  Irish culture. He holds 
a PhD in religion from Syracuse University and has 
won several awards for his work, including an honorary 
doctorate from Lesley University and the Humanitarian 
Award from Einstein Medical School of  Yeshiva 
University.

The book business has changed radically from when  
Thomas Moore started. Yet, he still holds to certain 
principles that have allowed him to live a long and happy 
life as a full-time writer.
• Never stop learning the craft of  writing.
• Read the best work inside and outside of  your field 
   or areas of  interest.
• Help your readers read your books. Keep their 
   happiness in mind.
• Don’t follow the crowd, be an individual— 
   experiment and take risks.
• Be good to agents and publishers. They are people 
   usually dedicated to producing the best books.
• Become a real, educated person so you have 
   something real and worthwhile to write.
• Put more soul into your career and not so much ego. 
    See your work as a calling and making a serious   
    contribution.

Seven Guidelines For Being A Successful And 
Soulful Author Robin Sullivan is the wife and 

business manager of  author 
Michael J. Sullivan. For nearly a 
decade, she’s been navigating the 
business and marketing side of  
publishing for authors as well as 
running her own small press. For 
Michael, she’s been responsible 
for negotiating more than a 

dozen contracts (three with the big-five, three with 
small presses, seven with audio producers), created 
his brand, and developed the marketing strategies for 
eleven of  his books. An expert on Goodreads, her 
techniques have propelled Michael to the top 100 
most followed authors list (#44 US, #47 worldwide), 
helped him receive five Goodreads Choice Award 
nominations. Robin also runs The Washington DC 
Write to Publish Group (1,644 members) and gives 
monthly seminars on the business side of  writing.

Goodreads is the biggest social networking site for 
bibliophiles. With more than 50 million members, 1.5 
billion books added to shelves, and 50 million reviews 
it’s definitely a site that should be front-and-center in 
an author’s platform building strategy. What will make 
you stand out from their 191,000+ authors? That’s 
exactly what Robin will be discussing in this must-
attend session, including:  

• How to claim your author page, and maximize your 
   profile
• How to build an audience for books, even before 
   they are released
• How to use your most important marketing 
   resource: giveaways.
• How to effectively use Goodreads groups
• How to track your results

Goodreads for Authors

Jamie K. Schmidt is a USA 
Today bestselling author, writing 
erotic contemporary love stories 
and paranormal romances. Her 
steamy, romantic comedy Life’s 
a Beach reached #65 on USA 
Today, #2 on Barnes & Noble 
and #9 on Amazon. Her Club 
Inferno series from Random 

House’s Loveswept line has hit both the Amazon and 
Barnes & Noble top one hundred lists and the first 
book in the series, Heat put her on the USA Today 
bestseller list. Her dragon paranormal romance 
series from Entangled Publishing, has been called 
“fun and quirky” and “endearing.” Partnered with 
New York Times bestselling author and former porn 
actress, Jenna Jameson, Jamie’s hardcover debut, Spice, 
continues Jenna’s Fate trilogy. 

USA Today bestselling author Jamie K. Schmidt will 
show you how to use your creativity to get words 
down on the page. She’ll show you a quick plot outline 
that works for “plotters” as well as “pantsers” to make 
the most of  your writing time. She’ll go over finding 
time to write, getting motivated to finishing your 
project and where to send your manuscript. Jamie will 
present to you the top five romance and erotic ebook 
publishers, what they’re looking for, terms, and what 
to expect once you send in your manuscript. She’ll 
talk about the importance of  a query letter and a good 
synopsis and give examples. Do you want an agent, 
or do you need an agent? Jamie will discuss the pros 
and cons of  both. She’ll compare self-publishing your 
manuscript with epublishing or traditional publishing. 
You’ll leave the class with a list of  websites and 
resources to assist you in your writing journey.

Romance & Erotic Writing for Fun and Profit

Michael J. Sullivan achieved 
succcess in the fantasy genre 
after enduring hundreds of  
rejections and vowing never to 
write again. Pursuing a career 
as a writer after an eight year 
hiatus, he now has twelve books 
signed to two of  the largest 
fantasy imprints (Orbit and Del 

Rey), and has been writing full-time since 2011.

Writing fantasy can be a lucrative endeavor—it certainly 
has been for Michael.  In this workshop, he will discuss 
aspects unique to the fantasy genre and explain the 
techniques that have worked well for him. Some of  
the topics he will cover include world building, how to 
make realistic antagonists, when to show and when to 
tell, and how to balance familiar tropes and originality. 

Writing Fantasy

 A Young Lady Writing A Hymnal
Giacomo Pacchiarotto (1474-1540)
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Workshops

Annie Stone is the international 
account manager at BookBub, 
where she works with publishers 
in the UK, Canada, and Australia 
to promote great books and get 
new authors discovered. Before 
BookBub, Annie worked as an 
editor at Alloy Entertainment, 
Harlequin TEEN, and 

HarperCollins, focusing on YA and middle grade 
fiction. 

Join Annie Stone of  e-book discoverability platform 
BookBub to discuss marketing techniques for 
independent and traditionally published authors. 
Topics will include social media marketing, price 
promotion, advertising, and more.

Marketing Techniques for Independent and 
Traditionally Published Authors

Lee Stringer is the author of  the 
landmark memoir, Grand Central 
Winter: Stories From the Street—
forged out of  twelve years of  
homelessness and addiction on 
the streets of  New York City. 
Stringer’s work, which ultimately 
conveys the irrepressibility of  
hope—was one of  the top ten 

books recommended by both the New York Times 
and USA Today when it debuted in 1998, having since 
been translated into 20 languages on four continents, 
and optioned for both film and stage productions. 
Stringer hauntingly vivifies his own experiences as an 
at-risk pre-teen in his second award-winning memoir, 
2004’s Sleepaway School: Stories From a Boy’s Life. In 
2002, he collaborated with novelist Kurt Vonnegut 
on Like Shaking Hands With God: a Conversation About 
Writing, a monograph about how writing intersects 
with each of  their lives. 
Currently at work on yet another memoir, serves on 
five non-profit boards and directs a local nonprofit 
mentoring and homework assistance program.

A unique group-interactive writing exercise through 
which you will become aware of  and connect with 
your essential inner voice, which is always crying to 
be heard. Whether you are an advanced writer or 
a novice, this session will help you discover what 

Finding Your Essential Inner Voice

happens when you get out of  your own way and 
let the unconscious and intuitive side of  your brain 
do more of  the work. This is NOT a lecture. Bring 
something to write with, something to write on, and  
prepare to surprise yourself.

Mary Ann Bohrer is a PR 
professional with over 20 years 
of  national and global public 
relations experience. Previously, 
she was director of  global PR 
for Pharmacia & Upjohn and a 
senior PR executive at Ketchum 
PR/ NY, Hill & Knowlton PR/
NY and Rubenstein Associates. 

Bohrer Public Relations has performed top-level 
PR consulting for a host of  Fortune 100 companies 
including Pfizer, Johnson & Johnson, the American 
Dairy Association, the NFL, Ajinomoto, the 
Pittsburgh Penguins, Accuray (the Cyberknife), and 
many more. Mary Ann has extensive experience and 
specializes in: media relations; social media strategies; 
strategic development; issue & crisis management; 
writing; media training; media event planning & 
management; executive communications; website 
promotion; and marketing.

You’ve spent years writing and editing your book—
now you’re ready to share it with the world. But how 
do you get the attention of  journalists and radio and TV 
producers who will showcase your book for their readers and 
viewers? During this workshop, authors learn how to 
promote their books on both local and national bases. 
We’ll share valuable tips on how to market yourself  
and your book to reach the largest possible audience. 
One of  the keys to successful media relations is to 
identify influential journalists, producers and TV and 
radio show hosts, and to become familiar with their 
background, writing style and top areas of  interest. 
This is a step that many publicists don’t take, but it’s 
essential to enlist the help of  powerful media players. 
We’ll also explore other opportunities to promote your 
book outside of  standard book reviews. By adopting 
a platform or cause, you will be seen as an expert on  
your subject, and the media will position you as its 
advocate and spokesperson. In addition, we’ll discuss 
how to present yourself  in the most compelling way 
when you land an interview. By taking control, staying 
on message and having key points prepared, you’ll be 
able to convey information that quickly captures the 
attention of  prospective readers—ultimately, selling 
your book.

Media Relations for Authors

Yaara Zaslow, our own Bob 
Zaslow’s daughter, is a native 
New Yorker, and our point-
person on the West Coast in 
Seattle. She began her writing 
career at Oxford University and 
the Sorbonne, in Paris, France. 

This course is based on the notion that if  one picture 
is worth a thousand words, perhaps a motion picture 
can be worth a hundred thousand. Finding inspiration is 
rarely easy, but instead of  trying to push through 
writer’s block, why not lose yourself  in a good movie? 
Yaara demonstrates how the cinematic magic of  
compelling dramas, fast-paced editing, beautiful moving 
photography, and inventive visual effects can all become 
triggers for a writer to develop a new idea. 
Together with Yaara, you’ll watch and discuss segments 
of  films that can inspire any writer to transform moving 
visuals into moving prose. We live in a visual culture, 
with instant access to YouTube, SnapChat, Instagram, 
and hundreds of  media-based apps and programs. 
Which is why to compete, writers must create effective 
visual imagery to tell their stories. As an attendee, you will 
examine how film can assist your writing of  fiction, as 
well as learning how you can apply common filmmaking 
techniques to improve your novel or short stories. After 
the seminar, Yaara will hand out a list of  must-see-again 
movies that you can access on Netflix or rent to inspire 
you to write your next hundred-thousand words.

Seeing Your Novel:  Visual Writing and Film

Katharine Sands is a highly 
successful literary agent and 
thorough professional, with a 
who’s who clientele of  successful 
writers. Learn more about 
Katharine and highlights of  her 
clients, their books, and her own 
accomplishments.
Literary agents are on a treasure 

hunt. But few writers know what it takes to make an 
agent yell, “Eureka, I’ve struck gold!” A first glance is all 
that most writers get before the agent moves on without 
ever reading further, so that first (and only) glance needs 
to be a “Eureka” moment. Literary agent Katharine 
Sands shows you the best ways to showcase your writing 
as a bold, new entry into its category, and yourself  as 
a potential author with an intriguing book poised to 
spring forth. Katharine explains hooks, selling points 
and engines. She delves into how you can avoid ‘Querial’ 
Killers: the easy-to-fix mistakes writers make when 
querying agents. And, of  course, she talks (in detail) about 
the All-Important-Page-One. During this workshop, you’ll 
learn:

Creating Your “Eureka!” Moment

• How to make the perfect pitch 
• How to deliver the flavor of  your book to whet the 
   Important-Page-One
• How to start in a logical place—yet from a 
   compelling perch 
• How to identify the most exciting elements that 
    illustrate your work
• How to encapsulate (in clear core points) when 
    proposing a book 
• The five key takeaways you need to entice an 
   agent/editor 
• How to amplify your chances for being selected
• What to do—and what not to do—when 
   summarizing your book in 200-250 words. You want 
   the neurons in the agent’s mind to decide, “Yes, 
   keep reading!”

Rosemary Harris is the author 
of  five novels including the Dirty 
Business mystery series featuring 
amateur sleuth Paula Holliday. 
Rosemary’s debut novel, the Agatha 
and Anthony-nominated, Pushing 
Up Daisies (Minotaur), was followed 
by The Big Dirt Nap (aka) Corpse 

Flower, Dead Head and  Slugfest. Her most recent book is 
The Bitches of  Brooklyn and she is currently at work on her 
first historical novel. She is past president of  Mystery 
Writers of  America’s NY Chapter and Sisters in Crime’s 
New England Chapter.   

In one of  the most memorable examples of  dialogue in 
film history, Robert DeNiro told us who Travis Bickle was 
in four simple words. And he was talking to a mirror. This 
workshop will help you get the most out of  your dialogue 
– plot, character, conflict, motivation, pacing – all can be 
advanced with a few chosen words – so make them work.

“You talkin’ to me?”—Writing Great Dialogue
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Peter Rubie CEOs FinePrint 
Literary Management and is an 
accomplished literary agent, as well 
as a founding partner in Lincoln 
Square Books, consultants to 
independent authors and publishers. 
Learn more about Peter and his long 
and distinguished career.

If  you want to get published there’s a secret you need 
to know.  It’s a secret few writing teachers speak about, 
and fewer still teach: Voice. It’s the one quality of  writing 
that both agents and editors often cite as the reason 
they accept or reject books. Some teachers  throw up 
their hands in exasperation, saying voice can’t even 
be defined let alone taught, but Peter Rubie CEO of  
FinePrint Literary Management disagrees. If  your 
writing has a true, distinctive voice, you will stop traffic. 
Like the creatures of  the forest who fell under the spell 
of  Orpheus when he played and sang, a strong and 
unselfconscious voice in your writing will seduce editors 
and agents from their busy schedules.
If  the essence of  writing is thought, then voice is how 
you put those ideas elegantly and concisely on paper.  It 
is, like Orpheus, the music of  writing; and like all good 
musicians you must study not only the effectiveness 
of  different types of  voice, but the best way to clearly 
say what you want to say so that your audience is both 
entranced and entertained. 

The Secret To Getting Published That You 
Need To Know 

Workshops

Nancy Kress is the author of  
thirty-three books including 
twenty-six novels, four collections 
of  short stories and three books 
on writing.  For sixteen years, she 
was the “Fiction” columnist for 
Writer’s Digest magazine. Nancy 
has won six Nebulas, given by 
the Science Fiction Writers of  

America, as well as numerous other awards. Her work 
has been translated into French, Italian, German, 
Spanish, Chinese Japanese and Russian among others, 
none of  which she can read. 

Your Opening Scene

How much space do you have to grab readers’ 
attention—or an editors’? About a page. So what do 
you put into that crucial first scene and what should 
wait until later? This workshop examines the elements 
needed to create an opening that will keep them reading. 
Using examples, lecture, discussion, and brief  writing 
exercises, we will explore the elements that create a first 
scene which accomplishes three goals: grips a reader’s 
interest, sets your story vividly, and lays the foundation 
for what will come. Story depends on character, because 
if  readers aren’t interested in your characters, they won’t 
be interested in what happens to them. This workshop 
suggests ways of  creating memorable characters that 
are vivid without becoming over-the-top unbelievable—
through both external and internal attributes, backstory, 
and character growth throughout the story. 

Susan Strecker has published 
two books with Thomas Dunne 
Books, an imprint of  Macmillan 
Books—the first of  which, Night 
Blindness (2014), was chosen as 
an IndieNext pick before it was 
published. The second, Nowhere 
Girl won the 2016 Beverly Hills 
Book Award for Excellence in 

Fiction, coined “Compulsively readable” by Kirkus 
Reviews. Her third and fourth books are complete and 
she is currently working on her fifth. Susan lectures and 
teaches throughout the east coast at schools, colleges 
and conferences, and works with writers to help them 
produce their best and most polished work—offering 
editing, proofreading and writing coaching services both 
online and in person.

Pivotal conflicts and transitions are the two secret 
ingredients to writing a great novel. Without these, it’s 
almost impossible to create a page-turner and wow the 
agent of  your choice. In this workshop, you’ll learn the 
power of  these incredibly potent craft tools that will 
sustain you for every book you write.
You will learn the essential structure, rhythms and pattern 
that define best-selling novels. Bring your laptops or 
notebooks because are going to write our way through 
this workshop. Get ready to go deep and experience 
firsthand the importance of  conflicts and transitions in 
novel writing.

Pivotal Conflicts & Transitions

Beatriz Williams is a graduate of  
Stanford University with an MBA 
from Columbia University. She 
spent several years in New York and 
London hiding her early attempts 
at fiction, first on company laptops 
as a corporate and communications 
strategist, and then as an at-home 
producer of  small persons. Her 
books include Overseas (2012), A 

Hundred Summers (2013), The Secret Life of  Violet Grant 
(2014), Tiny Little Thing (2015) and The Forgotten Room 
(2016), among others.

New York Times  bestselling author Beatriz Williams will 
talk about her experience in writing both a novel and a 
series. Beatriz will share her knowledge of  the process 
from writing secretly when she worked in London to 
becoming acclaimed worldwide. She will touch on the 
components of  a novel: plot, character development, 
dialogue, setting, transitions, conflicts, and denouement.

Rita Rosenkranz is a well- 
established literary agent, who 
began her career as an editor at 
major publishing houses. Rita 
represents adult non-fiction titles 
almost exclusively, as well as 
several award winning and New 
York Times bestselling clients. 
Her wide-ranging list includes 

health, history, how-to, parenting, music, popular science, 
business, biography, sports, popular reference, cooking, 
writing, humor, spirituality, illustrated books and general 
interest titles. She represents first-time as well as seasoned 
authors, and looks for projects that present familiar 
subjects freshly or lesser-known subjects commercially. 
Rita works with major publishing houses, as well as 
regional publishers that handle niche markets. 

What are the key components that define a winning book 
proposal? What research should an author do to help 
make sure the project has merit? How can an 
author leapfrog over the competition in the category? 
In this especially competitive climate, authors need to be 
savvy to manage the marketplace. This presentation will 
guide the author through the basic steps for writing a 
proposal and making the project count. 

Kara Sundlun is a two-time 
Emmy Award winning news 
anchor on Connecticut’s CBS 
affiliate TV station, WFSB, and 
the author of  the inspirational 
memoir, Finding Dad: From Love 
Child to Daughter. She is also a 
Huffington Post contributor 
on mindful living. A true story, 

Finding Dad is about searching for and meeting her 
biological father, Bruce Sundlun when she was a teenager 
and he was the Governor of  Rhode Island. Amidst a 
national media frenzy, Kara made the important decision 
to forgive him for not acknowledging her growing up. 
Kara is a frequent speaker on a range of  topics including 
the power of  forgiveness and the importance of  healing 
broken relationships. 

In this workshop you will learn how to get personal 
and tell your story or memoir, even when you will have 
to reveal personal things. How to get clear about your 
message, write it and get published. Overcome
your fears of  telling your TRUTH.

Jan Kardys’ diverse book 
publishing career includes 
executive positions at ten major 
book publishers—Doubleday, 
St. Martin’s Press, Scholastic, 
Macmillan, Scribner’s, Little, 
Brown & Company, Warner 
Books, Harcourt Brace Jovanovich, 
Lippincott & Crowell, Publishers, 

Simon & Schuster/Prentice Hall and Condé Nast 
Publications. Her experience and know-how are in 
editorial, art/production, subsidiary rights, contracts, 
copyrights, permissions, book agenting, editing, writer’s 
conferences, publishing consulting, and freelance editing.  
Jan worked for Google for three years, adding Internet 
sales and marketing to her already extensive expertise.

Contract expert  Jan Kardys delivers a wealth of  
“insider’s insights,” including the important contract 
clauses that every author must know, and a detailed 
explanation of  typical subsidiary rights and special sales 
clauses. In this workshop you will learn about the Grant 
of  Rights, Royalty rates, major deal points, and additional 
clauses that your literary agent should negotiate on behalf  
of  their clients.  

Writing a Bestseller  

Winning Nonfiction Proposals

Own Your Story So You Can Write It           

Contracts & Rights      
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Editors
Jesse Aylen

Alicia Clancy 

Cat Clyne

Kamilla Benko

Maddie Caldwell 

Prior to his current independent 
editing, writing, and manuscript 
development, Jesse Aylen 
acquired narrative nonfiction 
for Penguin Random House 
imprints Crown Archetype and 
Three Rivers Press, focusing 
on memoir, music, humor, 

essays, and popular history. He worked with musician 
and creative polymath David Byrne and comedian 
Jacqueline Novak, and as part of  the editorial team 
behind books by Marina Abramovic, Jeffrey Tambor, 
and Mike Massimino, among others. Before joining 
Penguin Random House, Jesse worked within Literary 
Business Affairs at WME Entertainment, and as a 
freelance author for a book packager.

Alicia Clancy has a range of  
projects at St. Martin’s, even a 
photobook about raccoons! An 
English Literature graduate of  
the University of  Tennessee, 
she moved to NYC and 
interned at FinePrint Literary 
Management. After working 

at Palgrave Macmillan in Sales, she found her home 
at St. Martin’s Press. Alicia is looking for YA fiction 
(excluding paranormal), upmarket and commercial 
women’s fiction, literary and speculative fiction, 
mystery/thrillers, high fantasy/dystopian sci-fi, and 
select pop-culture/humor nonfiction projects, all with 
a strong voice and beautiful writing. She has a soft spot 
for books set in the South. She is the author of  an 
illustrated gift book, Be My Galentine: Celebrating Badass 
Female Friendship.

Cat Clyne has been helping 
writers hone their craft for most 
of  her adult life. She worked 
extensively in academia and 
magazine publishing before 
joining Sourcebooks in 2010. 
An acquiring editor, Cat is 
looking for single title romance 

in all subgenres: erotic romance, romantic suspense, 
contemporary romance, paranormal romance, 
Highlanders and historicals. She is also looking 
for New Adult projects with a strong balance of  
edginess and romance. She appreciates great writing, 
loves surprises, and finds damaged heroes sexy and 
intriguing. Born in Germany to diplomat parents, Cat 
has a Master’s degree from New York University and 
lives in Brooklyn. 

Kamilla Benko received her 
BA in Journalism and History 
from Indiana University. She 
interned at Simon and Schuster 
UK, Foundry Literary + Media, 
and Penguin Group before 
becoming an editorial assistant 
for HarperCollins Children’s 

Books. Now, she is an editor at literary packaging 
company Paper Lantern Lit, where she develops and 
edits middle grade and YA novels for many of  the Big 
Five publishing houses. She is the debut author of  The 
Unicorn Hunt (Bloomsbury, 2018).

Maddie Caldwell, an editor 
at Grand Central Publishing, 
acquires primarily nonfiction: 
pop culture, memoir, illustrated 
titles, and occasionally, fiction. 
She is looking for humorous, 
stylish or thought-provoking (or 
all three) nonfiction, with a pop-

culture bent, millennial appeal and strong voices with 
feminism, queer identity and diversity. She is interested 
in quirky literary fiction and genre-bending sci-fi and 
fantasy. From Wyoming, she is a fan of  cowboys 
(spaceship or horseback riding variety).  Maddie’s 
nonfiction includes New York Times bestsellers. 

Fiction authors include Katie Heaney, Kathleen 
MacMahon, among many others. She interned at Weed 
Literary and worked at Alfred A. Knopf.

Jaime Coyne Nicole Fischer 

Carina Guiterman

Meghan Houser

Dede Cummings

Emma Dries

Jaime began her career in 
Marketing at Macmillan in 
2012 before transitioning to 
her dream job at St. Martin’s. 
Jaime is interested in a wide 
range of  YA and adult fiction 
and narrative nonfiction, and 
literary and upmarket fiction 

(not hard genre fiction). Her narrative nonfiction 
interests include memoir, biography, humor, and 
investigative journalism on cultural and sociological 
topics. Her list includes the humorous illustrated guide 
The Big Redhead Book, YA book Raising Mom, and a yet-
to-be-announced celebrity music memoir. A Colgate 
University graduate, Jaime has a degree in English 
literature and creative writing. She lives in Brooklyn.

Associate Editor Nicole 
Fischer joined HarperCollins 
(WilliamMorrow/Avon) in 
January 2013 and edits various 
types of  commercial fiction, 
with a focus on romance and 
thrillers. She now oversees 
Avon’s digital-first line, Avon 

Impulse, and is looking for fun, fresh, diverse voices 
across all subgenres of  romance. She is also interested 
in romantic, funny women’s fiction, psychological 
suspense, atmospheric police procedurals and 
espionage thrillers. Her list currently includes 
bestsellers Tessa Bailey, Vivienne Lorret and Darcy 
Burke, critically acclaimed feminist romance author 
Eva Leigh, and suspense stars Nancy Allen, Carey 
Baldwin, and RITA® Award nominee Leslie Jones.

Carina Guiterman is an 
associate editor at Little, 
Brown, where she primarily 
acquires voice-driven literary 
and upmarket fiction. Some of  
her titles include The Futures by 
Anna Pitoniak, The Invitation by 
Lucy Foley, and the forthcoming 

novels Gather The Daughters by Jennie Melamed and 
The Party by Elizabeth Day. She is particularly drawn 
to novels with humor and quirky, colorful characters, 
“unlikeable” protagonists, and dark undertones. 
Originally from Washington DC, Carina graduated 
from Middlebury College with a degree in Political 
Science.

Meghan Houser is an associate 
editor at Crown, specializing in 
narrative nonfiction. Authors 
she has worked with include 
Ted Koppel, Nicholas Kristof, 
Peter Bergen, T. J. Stiles, Matt 
Bai, Rajiv Chandrasekaran, 
and David Thomson. She is a 

graduate of  Harvard.

Dede Cummings, an editor, 
poet, writer, book designer and 
publisher, attended Middlebury 
College where she discovered 
cross country skiing and 
majored in English. A recipient 
of  the Mary Dunning Thwing 
Award for Poetry, her poetry has 

been published in Mademoiselle magazine, among 
many others. Throughout the 1980s, Dede worked 
at Little, Brown & Company, rising to senior book 
designer. When Time/Warner bought Little, Brown, 
Dede returned to Vermont as freelancing designer. 
Dede is a public radio commentator for Vermont 
Public Radio and frequently lectures and teaches at 
writers’ conferences. Her home office looks out at a 
solar array that powers Green Writers Press.

Emma Dries joined Ecco in 
2016, moving over from Alfred 
A. Knopf  and Doubleday 
Books as an Assistant Editor. 
She is looking to acquire literary 
fiction, as well as narrative 
nonfiction, and long form, 
reportage-driven journalism. 

Authors she has worked with include Eleanor 
Henderson, Alissa Nutting, Dave Eggers, Peter Heller, 
Michael Finkel and Kory Stamper. Born and raised in
New York City, Emma graduated from the University 
of  Chicago with a degree in History. 
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Editors
Elle Keck 

Nicole Frail-Magda

Meredith Mundy 

Erin Wicks

Priyanka Krishnan

Chloe Moffett 

Growing up in San Diego, Elle 
Keck thought she’d spend her 
life in the hallowed halls of  
academia, churning out papers 
on nineteenth century Britain. 
Alas, that was not in the cards, 
but thankfully, she was able 
to combine her knowledge of  

pelisses and petticoats with her passion for historical 
romances. An avid reader of  all things Avon, she was 
delighted to join the team in 2014 where she edits 
a fantastic list of  smart, gripping, and bestselling 
romances. She’s always on the hunt for high-concept 
historical romances that make her laugh and/or cry, 
super sexy contemporary romances that feature rough 
and ready athletes, and multicultural romances of  all 
kinds.

Nicole Frail-Magda is an editor 
at Skyhorse Publishing, a New 
York City–based independent 
publishing company with 
more than ten imprints that 
has grown incredibly over the 
past decade. She works with 
both fiction and nonfiction—

specifically cooking, lifestyle, and adult and young 
adult fiction. In addition to editing full time for 
Skyhorse, she offers freelance editorial services and 
speaks about traditional publishing and careers in 
publishing at colleges and conferences. 

Meredith Mundy has been 
editing books for young readers 
for 22 years, and hopes to 
continue doing so for at least 
22 more! Following a decade 
at Dutton Children’s Books, 
she is now executive editor 
at Sterling Children’s Books, 

acquiring everything from board books to young adult 
novels. She has had the pleasure of  working with many 
talented authors. From Colorado Springs, Meredith has 
a degree in Comparative Literature/Studio Art from 
Smith College, and an MFA in Creative Writing from 
NYU, which gives her the best possible glimpse of  
what life is like on the other side of  the desk. 

Erin Wicks is an associate 
editor acquiring narrative 
fiction, nonfiction, and memoir 
for the Harper and Harper 
Perennial lists at HarperCollins 
Publishers.  Her current authors 
include Sarah Gerard (Sunshine 
State), Karen Rinaldi (The End 

of  Men), Ami McKay (The Witches of  New York), and 
the estate of  Eleanor Clark. Erin has a particular 
interest in books that offer female and/or minority 
perspectives on identity and sexuality; examinations of  
emotional trauma and means of  catharsis; literary sci-fi, 
fantasy, and magical realism that provide insight into 
contemporary society; explorations of  dysfunctional 
friendships and families; literary historical fiction and 
nonfiction with a strong narrative pull; and Portuguese-
language books that appeal to American audiences.    

Priyanka Krishnan joined 
HarperCollins in July 2016, after 
five years at Random House. 
She is primarily looking for: 
fantasy rooted in fairytales and 
folklore; character-driven space 
operas and space westerns; 
lush literary speculative fiction; 

commercial magical realism a la Sarah Addison Allen; 
and historical fiction of  all stripes. She is also on the 
hunt for high-concept historical romance and smart, 
sexy contemporary women’s fiction that will appeal 
to a millennial reader, stories that explore diverse 
mythologies and cultures, and tackle issues of  identity 
and family relationships in new and interesting ways. 
She has edited many New York Times bestsellers.

Chloe Moffett joined William 
Morrow in July 2014. She is 
primarily looking for literary 
fiction, psychological suspense, 
high-concept thrillers, science 
fiction, and fantasy. Her dream 
project is a fresh literary, 
speculative novel. She’s drawn 

to unique and diverse voices, striking prose, thought-
provoking stories, and complex narratives. She is also 
interested in beautifully written narrative nonfiction 
and memoir, particularly with a cultural, political, or 
scientific angle.

Literary Agents

Marilyn Allen
Founder/Partner & Literary Agent
Allen O’Shea Literary Agency

Sarah Bedingfield
Associate Literary Agent
Levine Greenberg Rostan Agency

Margaret Sutherland Brown
Literary Agent
Emma Sweeney Agency

William Callahan
Literary Agent
Inkwell Management

Lauren Bieker
Assistant Agent
FinePrint Management

Marilyn and her firm focus on 
writers of  practical nonfiction. 
Before co-founding her agency, 
Marilyn held senior positions in 
sales and marketing for several 
publishers including Penguin 
Books, Simon & Schuster and 
culminating as the Associate 

Publisher and Executive Director of  Marketing for 
Harper Collins. She has taught publishing courses at 
New York University and at Gotham Publishing. 
Along with her partner, Marilyn co-authored The 
Complete Idiot’s Guide to Book Proposals and Query Letters 
(Penguin 2011). 

Prior to joining LGR in 2016, 
Sarah began her publishing 
career in trade fiction editorial 
at Crown and Hogarth. There, 
she worked with a range of  
bestselling and award-winning 
novels, including the Man 
Booker International Prize 

winning debut, The Vegetarian by Han Kang, and The 
Little Paris Bookshop by Nina George. She loves most 
types of  literary and 
upmarket commercial fiction, especially novels that 
show powerful imagination, compulsive plotting, 
unique voices, notes of  magical realism, darkly gothic 
stories and twisty psychological suspense. 

Margaret Sutherland Brown 
brings a strong background 
in editorial to the Emma 
Sweeney Agency as an agent. 
She previously worked as an 
Associate Editor at Thomas 
Dunne Books/St. Martin’s 
Press and as a freelance editor. 

She’s particularly interested in commercial and literary 
fiction, mysteries and thrillers, narrative non-fiction, 
lifestyle, and cookbooks. 

William Callahan is interested in 
literary fiction and commercial 
crime fiction, as well as a range 
of  nonfiction from American 
history to psychology, science, 
and business, to memoir and 
popular culture. 

After a brief  career in the 
fashion industry, Lauren moved 
to publishing. Interning initially 
with agent Paige Wheeler, 
Lauren now assists FinePrint 
CEO, Peter Rubie, and the 
agency as a whole. Along 
with her administrative tasks, 

Lauren is looking for commercial women’s fiction 
and well-crafted and differentiated YA novels. She 
is also open to select dystopian science fiction and 
literary fiction works. In 2015, Lauren was accepted 
to the National Academy of  Writing’s Intensive at 
Cambridge University. She has developed a keen eye 
for storytelling, and is also a careful and patient editor.

Complete Agent info can be found online at: 
www.unicornwritersconference.com/agents.html



21 22

Rachel Hails from sunny 
Brisbane, Australia. She worked 
previously at Sterling Lord 
Literistic and as an associate 
at Fletcher and Company, and 
has a background in rights and 
marketing. She is looking for
literary fiction and YA, and is 

interested in stories that defy genre conventions and 
play with reader expectations—particularly dystopian, 
eco-fiction, and apocalyptic narratives, as well as 
anything with a scientist/protagonist. She’s also 
looking for international fiction, political fiction that 
explores big ideas through compelling narrative, and 
stories from traditionally underrepresented voices. She 
loves literary stories about women by women. Rachel’s
non-fiction interests include tech, futurism, science 
and psychology, as well as prescriptive non-fiction 
from authors with a strong professional background in 
their topic.

Gareth Esersky held editorial 
positions at four trade 
publishing houses and with a 
book producer before joining 
the Carol Mann Agency in 
1993. She is the co-author of  
three non-fiction titles, and is 
an advisor to both the not-for-

profit Next Generation Independent Book Awards 
and the MFA program in Creative Nonfiction at 
Goucher College. In addition to editorial consulting, 
she represents authors whose work falls into the 
following categories of  nonfiction: health; diet and 
nutrition; self-help; DIY, psychology; parenting; mind/
body/spirit; literary and narrative nonfiction; and 
memoir.

Jessica Errera comes from a 
large family of  bookworms. 
Jess attended the University 
of  North Carolina at Chapel 
Hill, where she earned a BA 
in English and Dramatic Arts 
before returning home to New 
York in search of  the elusive 

“real world job.” Luckily, JRA was in need of  interns 
at the time and, in the tradition of  good romance 
novels, it was love at first sight. A self-proclaimed 
book nerd, Jess can often be found curled up in a chair 
with the latest bestseller. Her favorite genres include 
contemporary and book club fiction, romance and YA.

Joëlle represents a broad range 
of  adult nonfiction and fiction, 
as well as a select and growing 
list of  YA and middle-grade 
fiction and nonfiction. Her 
authors include a who’s who 
of  New York Times bestselling 
writers too numerous to 

mention, as well as Pulitzer Prize-winning Wall Street 
Journal writers Ellen E. Schultz and Geeta Anand,
And Pulitzer Prize-winning journalist Debbie Cenziper 
(The Washington Post). She began her career at 
Bantam Books, where she discovered and launched 
the Choose Your Own Adventure series for kids, selling 
millions of  copies worldwide. Prior to founding 
her own firm, Delbourgo was a senior editorial 
executive at HarperCollins and Random House for 
more than two decades. The authors she published 
included Ken Davis, Abraham Verghese, Lee Smith, 
Barbara Tuchman, Carl Sagan, Robert Massie, James 

Rachel Crawford 
Literary Agent
Wolf  Literary Services 

Gareth Esersky  
Literary Agent
Carol Mann Agency

Jessica Errera
Literary Agent
Jane Rotrosen Agency

Joëlle Delbourgo
President & Founder, Literary Agent
Joëlle Delbourgo Associates

P. McPherson, Jim Davis, Sophy  Burnham, Delia 
Ephron and Margaret George. Joëlle is a sought-after 
speaker, panelist, workshop leader and instructor at 
major writing conferences. Learn much more about Joëlle 
and her bestselling clients online at our Website under Agents.

Literary Agents

Complete Agent info can be found online at: 
www.unicornwritersconference.com/agents.html

JPrior to working with 
Stonesong, Melissa was a 
literary agent at the Aaron 
Priest Literary Agency, where 
she managed the foreign rights 
for a 40-year backlist. After 
graduating from Washington 
University in St. Louis and 

Vanderbilt Law School, Melissa began her career as a 
litigation attorney before transitioning into publishing. 
She is a tireless advocate for her clients and a constant 
partner during the publication process and beyond. 
Melissa represents authors of  children’s fiction, adult 
commercial fiction, and select pop-culture nonfiction. 
Melissa looks for warmth and timelessness in middle-
grade fiction and accessibility in YA fiction. She’s also 
looking for fast-paced thrillers in adult fiction and for 
smart women’s fiction. 

Diana represents many 
journalists and has been 
successful with books about 
environmental issues, business 
(both narrative and how-
to), politics— especially the 
progressive kind—sports and 
science. In fiction, she looks for 

a distinctive voice and strong storytelling. One of  her 
newest clients is a YA novelist with a fantasy dystopian 
trilogy. Diana is pleased to have signed a novelist from 
a previous Writer’s Digest Pitch Slam.

Heather’s looking for authors of  
Middle-Grade and YA fiction, 
as well as select Adult Fiction 
and Non-Fiction projects. In 
YA, she’s looking across all 
genres and loves an excellent, 
authentic teen voice. For MG, 
she’s looking for more realistic 

stories—either contemporary or period—about 
coping, coming-of-age, or situations seen through 
the eyes of  a young person. In Adult, she specifically 
wants female-centric thrillers and commercial woman’s 
fiction with solid storytelling and strong voices. She’s 
also always on the lookout for fantastic upmarket 
projects that bridge the gap between commercial and 
literary lists. On the non-fiction side, she leans towards 
pop-culture, humor, and social-media based projects, 
as well as teen memoir.   

Jessica is actively building her 
list and looking for adult or 
YA projects. She is drawn to 
compelling or underserved 
voices that focus on strong 
characters or interesting worlds, 
including contemporary 
commercial and literary fiction, 

as well as novels that act a little strange or balance 
on the edge of  genre—especially science fiction and 
fantasy. Jessica likes stories about magic, everyday 
people doing extraordinary things, and unforgettable 
places. She’s also interested in a range of  narrative 
non-fiction, including coming of  age or generational 
memoirs, untold histories, popular culture, and science. 
Jessica received her BA in English and French from 
Syracuse University, and completed her MFA in 
Writing at The California Institute of  the Arts. Prior 
to her current position, she worked in Los Angeles at 
a literary magazine and as a reader for Betsy Amster 
Literary Enterprises. 

Melissa Edwards 
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Literary Agent
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Editorial Associate
Foundry Literary +Media 
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Jazmine Goguen joined WME 
in 2015 as assistant to Eric 
Simonoff. She graduated 
from New York University 
with a degree in English and 
American Literature. Before 
coming to WME, she interned 
at Farrar, Straus & Giroux, 

Maria B. Campbell Associates, and ICM Partners. She’s 
primarily interested in literary fiction, memoir, and 
narrative nonfiction.

Formerly a Literary Assistant 
at the Seymour Agency, 
Lane help found The Tobias 
Literary Agency. He strives to 
bring incredible and thought-
provoking books to the masses, 
culminating in reaching the Top 
Ten on Publishers Marketplace 

for agents in the romance genre. With a bachelor’s 
degree in Psychology, business and literature, Lane 
continued his education in Creative Writing and 
English at Harvard. He represents a broad range of  
commercial fiction including romance and all its sub-
genres, fantasy, science fiction, nonfiction, and true 
crime. 

Dawn Michelle Hardy has 
been called a “literary lobbyist” 
by Ebony magazine for her 
ability to help authors reach 
their readership using strategic 
promotions, win awards and 
garner national and local media 
attention. She has dual roles 

in the book publishing industry as both a publicist 
and literary agent. She founded Dream Relations, PR 
& Literary Consulting Agency in 2004. Additionally, 
she joined Serendipity in 2011. Dawn likes best-in-
class professionals and educators in a variety of  fields, 
engaging and outspoken cultural critics, pop-culture, 
sports or music enthusiasts with  ‘hip’ ideas from 
untold vantage points, creative types who use art 
as activism, loud and unapologetic millennials, and 
women and multicultural voices looking to better the 
world through their writing and altruism. She’s still 
searching for her first novelist. Learn more about Dawn, 
and her bestselling and award winning clients online at our 
Website under Agents.

Ben assists Joshua Bilmes, 
Eddie Schneider, and Sam 
Morgan at JABberwocky.
Prior to which he interned at 
Dystel & Goderich Literary 
Management, the Bent 
Agency, A+B Works Literary 
Agency, and Shadow Mountain 

Publishing. Ben manages Joshua’s query inbox, reads 
and evaluates manuscripts—both from new authors 
and clients—and is immersing himself  in the role of    
an agent.

Jazmine Goguen
Assistant Agent
William Morris Endeavors 

Lane Heymont
Literary Agent
The Tobias Agency

Dawn Michelle Hardy
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Serendipity Literary Agency 

Ben Grange
Literary Agent
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Carrie represents literary 
fiction, narrative non-fiction, 
YA, middle-grade, and picture 
book authors. In addition to 
her own clients, Carrie handles 
foreign, first serial, and audio 
rights for Empire Carrie is a 
member of  the Association of  

Authors’ Representatives and writes for its newsletter. 
She also enjoys speaking at various writing conferences 
throughout the year. Notably, Carrie’s poetry has 
appeared in various literary journals and magazines.

Alyssa joined Stonesong 
after interning at Sarah Jane 
Freymann Literary Agency. 
Having graduated from the 
Maryland Institute College of  
Art with a BFA in Illustration, 
she has unique insight and 
expertise with regard to design-

heavy and/or illustrated works. Alyssa represents 
children’s and adult fiction and picture books, and has 
dabbled in humor and pop culture nonfiction. She’s 
especially drawn to diverse voices, ensemble casts, and 
thorough world-building, plus any book with a format 
that’s specific to the story, creating its own context.
Alyssa is a very ‘hands-on’ agent;  finding joy in 
shaping stories alongside the author and delighting in 
building long-term partnerships. 

Julia works with Mary Evans 
as a foreign rights manager 
as well as a literary agent. She 
interned at The Wylie Agency 
and at Sterling Lord Literistic, 
where she began building her 
own client list. Her first book-
related job—while still in high  

school—was shelving fiction at the fabled Strand 
Bookstore. Julia received degrees in Comparative 
Literature and in Slavic Languages and Literature at 
the University of  Chicago, following which she taught 
English in Prague for a year. She is interested primarily 
in literary and upmarket fiction, narrative nonfiction, 
journalism and history.

Prior to working with Perkins, 
Leon was an associate agent at 
Anderson Literary Management. 
He has a BA in Literature from 
Bard College and attended the 
Columbia Publishing Course.
Leon is actively building his 
client list. He has a particular 

interest in science fiction & fantasy, YA and middle-
grade novels filled with strong characters and original 
premises, but keeps an open mind for anything that 
catches his eye. Leon is also looking for historical 
fiction set in the 20th century, particularly the 1980s   
or earlier.

Alexis began her career in 1998 
and has been with InkWell 
since its inception in 2004. 
Working in the dual capacity 
of  Co-Director of  Foreign 
Rights and Agent of  Domestic 
Works, she focuses on literary 
and commercial fiction, 

memoir, narrative non-fiction and more. A native of  
the Berkshires and a graduate of  Dickinson College, 
Alexis received her BA in English and Art History—
with a minor in Italian.

Carrie Howland  
Literary Agent 
Empire Literary 

Alyssa Jennette
Literary Agent 
Stonesong Literary Agency
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Literary Agent 
Mary Evans Literary Agency

Leon  Husock
Literary Agent 
L. Perkins Agency

Alexis Hurley
Literary Agent 
Inkwell Management 
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Emily joined Fuse after 
working as an agent at the 
L. Perkins Agency, prior to 
which she worked in the 
contracts department of  
Simon & Schuster. She uses 
her knowledge and contractual, 
copyright and publishing 

expertise to benefit her clients and the Foreword team 
at Fuse. Emily particularly likes all types of  YA and 
middle-grade books. She seeks to represent the kind of  
stories that will resonate with kids for the rest of  their 
lives. She loves strong voices and unique characters 
rather than knock-offs and trend chasers. Emily is also 
looking for a select list of  commercial fiction which 
includes fantasy & science fiction, women’s fiction, 
new adult fiction, along with pop culture and humor 
titles. Edite Kroll has run her own, 

independent literary agency in 
New York City and Maine for 
over 35 years. A former editor 
in New York and London, 
she represents a small list of  
both adult and children’s book 
writers, as well as artists who 

write their own books. Adult clients include Fatema 
Mernissi, Jennifer Freyd, Charlotte Kasl, Suzy Becker, 
and Tolbert McMarroll. Children’s book clients include 
Shel Silverstein (estate), Amy Herrick, Charlotte 
Zolotow (estate), Geoffrey Hayes, and  Maria Padian.

Jennifer Letwack is a scout at 
Barbara Tolley & Associates, 
where she focuses on a wide 
variety of  adult fiction and non-
fiction, including commercial 
and literary fiction, as well 
as pop science, memoirs and 
foreign-friendly history. She was 

previously an editor at St. Martin’s Press, where she 
worked with award-winning authors in mystery, YA 
and genre fiction.  

Andy joined Gernert after two 
years with Aram Fox, Inc., 
where he scouted books for 
foreign publishers. A native 
of  Pittsburg who now lives in 
Brooklyn, Andy likes literary 
fiction, smart genre fiction 
(especially sci-fi) and nonfiction 

by brilliant writers who can make you fall in love with 
a subject you never knew you cared about. 

In addition to working as an 
agent, Katie manages digital 
rights for the Congdon agency, 
and is a member of  the AAR 
Digital Innovation Committee. 
She worked with Denise 
Marcil Literary Agency prior 
to joining Congdon. In non-
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Edit Kroll Literary Agency

Jennifer Letwack  
Literary Scout
Barbara Tolley & Associates

Andy Kifer 
Literary Agent 
The Gernert Company 

Katie Kotchman
Literary Agent 
Don Congdon Associates

fiction, she specializes in business (all areas), narrative 
non-fiction (particularly popular science and social/ 
cultural issues), and in self-help focusing on success, 
motivation, psychology and pop culture. Katie is 
actively seeking new nonfiction clients with built-in 
platforms from whom she can learn something new. 
In fiction, she’s interested in representing women’s 
fiction, realistic YA, literary fiction, and psychological 
thrillers. In all areas, she’s particularly interested in 
characters who struggle with dualities of  nature and/
or culture as the topics of  cognitive dissonance, and 
in those who straddle two different worlds. She has 
soft spots for the Midwest, family secrets, and a good 
underdog story. 
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Jessica Papin first joined 
DG&B in 2003, after spending 
eight years as an editor at 
Warner Books (now Grand 
Central). In 2004, she moved 
to Egypt, where she spent 
three years working for the 
American University in Cairo 

Press—rejoining DG&B upon her return. With a 
background on both sides of  the desk, she loves 
working collaboratively with clients to shape and 
refine their work. Her stay in the Middle East has 
given her an abiding interest in the history and politics 
of  the region, as well as the broader Islamic world.  
She is interested in plot-driven literary and smart 
commercial fiction, and narrative non-fiction across a 
range of  subjects including history, medicine, science, 
economics and women’s issues. In every case, she 
looks for passion, erudition, and storytelling skill—   
while enjoying a wry sense of  humor.

Sharon joined DG&B after 
working at Europa Editions, 
Vantage Press and Barnes & 
Noble. While her interests are 
broad, Sharon’s list focuses on 
upmarket commercial fiction 
and narrative nonfiction.
Genres in which she’s most 

interested include suspense fiction—procedurals that 
take an unusual approach to the tropes, psychological 
thrillers and domestic suspense, women’s fiction, fresh 
and contemporary romance, narrative nonfiction that 
blends rigorous reporting and nuanced storytelling, 
and voices on current events and/or pop culture.

A well-established agent, who 
began her career as an editor 
at major publishing houses, 
Rita Rosenkranz represents 
almost exclusively adult non-
fiction titles. Her wide-ranging 
list includes health, history, 
parenting, music, how-to, 

popular science, business, biography, sports, popular 
reference, cooking, writing, humor, spirituality, 
illustrated books and general interest titles. She 
represents first-time as well as seasoned authors, and 
looks for projects that present familiar subjects freshly 
or lesser-known subjects presented commercially. Rita 
works with major publishing houses, as well as regional 
publishers that handle niche markets. Learn much more 
about Rita and her New York Times bestselling and award 
winning clients online at our Website under Agents.

Laura Blake Peterson began her 
career in publishing at Curtis 
Brown as a summer intern. 
A  graduate of  Vassar College, 
Laura has been with Curtis 
Brown since 1987, representing 
a wide range of  fiction, non-
fiction and books for children. 

Her client list reflects a wide range of  interests—
including memoir and biography, natural history, 
literary fiction, mystery, suspense, women’s fiction, 
health and fitness, children’s and YA, faith issues and 
popular culture. 
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Literary Agent 
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Literary Agent 
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In addition to heading 
FinePrint, Peter is a 
founding partner in Lincoln 
Square Books, a consulting 
management company for 
independent authors and 
publishers. He specializes 
in a broad range of  high-

quality fiction and non-fiction. In non-fiction he 
focuses on narrative non-fiction, popular science, 
spirituality, history, biography, pop culture, business 
and technology, parenting, health, self  help, music, and 
food. A former BBC Radio and Fleet Street journalist, 
he served as director of  the publishing section of  the 
New York University Summer Publishing Institute for 
several years A member of  the NYU faculty for 10 
years, Peter taught the only university-level course in 
the country on how to become a literary agent. Prior 
to becoming an agent, Peter was a publishing house 
editor for nearly six years, whose authors won prizes 
and critical acclaim. He has been a regular reviewer for 
the international trade magazine Publishers Weekly, and 
a published author of  both fiction and non-fiction in 
his own right. 

Regina Ryan founded her 
boutique literary agency in 
1976.  Prior to that, she was an 
editor at Alfred A. Knopf, and 
editor-in-chief  of  Macmillan 
Adult books—the first woman 
to hold that position in a major 
hardcover house. Specializing in 

non-fiction—both adult and children’s—Regina is 
looking for both very good writing and for books that 
have something new and fresh to say. Her areas of  
special interest include narrative nonfiction, natural 
history (particularly birds), science (particularly the 
brain), the outdoors, gardening, women’s issues, 
parenting, psychology, business, health, wellness, self-
improvement, lifestyle, history, food, travel, popular 
reference and memoir. 

Quressa is actively building 
her client list. Formerly an 
acquiring editor at St. Martin’s 
Press, an imprint of  Macmillan 
Publishers, she edited both 
fiction and nonfiction. Her 
acquisitions include Certain Dark 
Things (a Publishers Weekly Fall 

Announcement Top 10 Pick and October B&N Staff  
Pick) and The Beauitful Ones—both by Locus, World 
Fantasy, Sunburst, and Aurora Award-nominated 
author, Silvia Moreno-Garcia. Other acquisitions of  
Quressa’s include Spells of  Blood And Kin by Claire 
Humphrey, which received a starred PW review; and 
The Atlas Of  Forgotten Places by Jenny D. Williams. She 
is an alumnus of  the University of  California Santa 
Cruz and Columbia University’s MFA Program.

Before joining DG&B, John 
was an acquiring children’s 
book editor for twelve years. 
He began his career at Simon 
& Schuster Books for Young 
Readers as an Editorial 
Assistant, moving thereafter 
to the G. P. Putnam’s Sons 

imprint of  the Penguin Young Readers Group—where 
he eventually served as Executive Editor on a wide 
range of  YA, middle-grade, nonfiction and picture 
book titles. Beginning as mostly children’s books, 
John’s list has evolved to be half  adult, half  children’s 
authors—a balance he’s looking to maintain. On the 
children’s side, John’s keenly interested in middle-
grade and YA fiction, and would love to find the next 
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great picture book author/ illustrator. For adults, he’s 
actively looking for narrative nonfiction, especially in 
music, sports, history, popular science, “big think”, 
performing arts, health, business, memoir, military 
history, and humor. He is also interested in commercial 
fiction, yet very selective in what he takes on.
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Zoe joined ICM Partners in 
October 2011, and has spent 
much of  that time working for 
and learning from department 
head Esther Newberg. She is 
actively building her own list of  
author clients, a mix of  fiction 
and nonfiction, books for kids 

and for adults. She likes her adult fiction dark, with 
a hint of  the strange. Narrative nonfiction is also a 
focus of  hers, particularly in the areas of  science, food, 
the environment and social justice. For middle-grade 
fiction, she is drawn to quirky humor, and for YA, 
voice-driven stories helmed by no-nonsense female 
protagonists. Prior to joining ICM she spent three 
years at an academic press in North Carolina, after 
graduating from McGill University in Montreal with a 
BA in English Literature and Hispanic Studies.

When Rebecca first walked 
into the JRA townhouse, she 
thought the parlor looked like 
something out of  her favorite 
Edith Wharton novels and 
couldn’t believe how lucky 
she was. She dove in whole-
heartedly and had the good 

fortune to apprentice with some of  the best agents 
in the industry. Having worked her way through each 
department of  the agency, Rebecca enjoys all aspects 
of  the business and has a comprehensive perspective 
on the type of  career management that JRA is known 
for. A lifelong New Yorker, Rebecca holds a BA in 
English Literature, Political Science, and German from 
the Macaulay Honors College at Hunter College. She 
is particularly interested in works of  women’s fiction, 
mystery, suspense, thriller, and upmarket/literary-
leaning fiction.  

Bridget represents middle-
grade, YA and adult novels, with 
particular interest in fantasy & 
science fiction, historical fiction 
and women’s fiction. Her tastes 
run to literary and character-
driven novels. In her spare time, 
she reads, runs, and co-hosts 

the Shipping & Handling podcast with fellow agent, 
Jennifer Udden. Prior to Dunham, Bridget interned 
at Don Congdon Associates, worked at a secondhand 
book store in Connecticut and evaluated short story 
submission for Tor.com under Liz Gorinsky and 
Patrick Nielsen Hayden. She is a graduate of  Brown 
University, where she studied anthropology and 
archaeology, fenced on the varsity team and helped 
design an experiment that she later performed in 
microgravity at NASA. 

Katharine Sands has worked 
with a varied list of  authors 
who publish a diverse array 
of  books. Highlights include: 
Spiritual Pregnancy: Nine Months 
that Change Your Life Before 
You Give Birth by Dr. Shawn 
Tassone and Dr. Kathryn 

Landherr; Talk to Strangers: How Everyday Random 
Encounters Can Expand Your Business, Career, Income and 
Life by David Topus; and The New Rules of  Attraction: 
How to Get Him, Keep Him and Make Him Beg for More 
by Arden Leigh; Making Healthy EZ with Dr. Oz guest, 
Dr. Julie Chen; and Make Up, Don’t Break Up with 
Oprah guest, Dr. Bonnie Eaker Weil—to name but a 
very few. Katharine likes books with clear benefit for 
readers’ lives, in categories of  food, travel, lifestyle, 
home arts, beauty, wisdom, relationships, parenting, 
life challenges and popular culture. For memoir and 
femoir, she likes to be transported to a world rarely or 
newly observed. Katharine is is the agent provocateur 
of  Making the Perfect Pitch: How to Catch a Literary Agent’s 
Eye, a collection of  pitching wisdom from leading 
literary agents. She recently contributed “Grey is 
the New Black” to Fifty Writers on Fifty Shades of  
Grey—a nonfiction look at the cultural phenom of  the 
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bestselling novel. Learn more about Katharine and her range 
of  clients and their titles online at our Website under Agents.
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Jenny represents food writers, 
organic farmers, culinary 
photographers, memoirists, 
bloggers and journalists. 
She’s always on the lookout 
for cookbooks that focus as 
much on design as they do 
on quality recipes, practical 

lifestyle projects, transportive travel and nature 
writing, and creative nonfiction. Her taste in fiction 
tends toward contemporary literary narratives that 
are strongly rooted in place. Jenny also works with 
Alison MacKeen and Martha Millard on their client 
lists, and with Nadyne Pike on agency operations. 
Originally from an island off  Maine, Jenny graduated 
with a degree in English literature and film from Colby 
College, and previously interned with Islandport Press 
and Markson Thoma Literary Agency.  

Saba is the newest member of  
the Talcott Notch, a boutique 
agency located in Milford, 
CT. She joined the team after 
working as an editorial intern 
at Sourcebooks, where she 
focused primarily on their 
romance line. She’s looking for 

up-market literary and commercial fiction, romance 
(all subgenres except paranormal), character-driven 
psychological thrillers, cozy mysteries, and memoir, in 
both adult and YA. She’s also actively seeking Middle 
Grad. She holds a BA from Wellesley College and an 
MA from the University of  Chicago, where she studied 
modern Persian literature. 

Tim Wojcik currently assists 
Daniel Greenberg and works 
in the rights department with 
Beth Fisher. He also represents 
fiction and non-fiction titles, 
and is actively looking to grow 
his list with compelling, exciting 
narratives. Tim loves a range 

of  non-fiction, including food narratives, humor, 
pop culture, popular history and science—and has 
always had a soft spot for well-written literary fiction. 
Having lived in places as geographically diverse as New 
Orleans and The Netherlands to Houston, Tim loves 
New York.
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To Bill, Or Not To Bill
Cast & Personnel

Paul Savior  | Director & Bill Shakespeare Glenn Shake  | Tom The Barman

Bob Zaslow   | WriterMaiysha Jones  | Ophelia The Bar Wench

Paul has appeared in starring roles 
on television, including Love of  
Life as Rick Latimer (six years), 
General Hospital as Tom Baldwin 
(five years), and The Edge of  Night 
as Vincent Kayle. He also played a 
leading role in Mike Nichols’ Off-
Broadway hit, The Knack. He’s cur-

rently a popular voice-over artist and is available to read 
for audio books. (In fact, Paul met Bob Zaslow in 1996, 
when Bob selected him to be his “Maalox Moment” 
radio announcer.

Glenn studied acting at HB 
Studio with Uta Hagen, and has 
played a variety of  comic roles in 
amateur productions. Glenn has 
also performed stand-up comedy 
and written radio comedy scripts, 
but he really excels at writing 
letters of  apology to people he’s 

offended. He is grateful to Bob Zaslow, Paul Savior and 
Julie Griffin for working with him on this play, where he 
hopes their love’s labor will not be lost. 

Bob, VP, Unicorn for Writers, has 
written six Off-Off  Broadway 
plays, won an American Film Festival 
Award in documentary film, and 
as an advertising copywriter, won 
a Clio and two Effies. He’s also the 
author of  Rap-Notes: Shakespeare’s 
Greatest Hits. In 2011, he wrote 

the book to the musical play, The Seed of  Abraham, 
performed in the FringeNYC Festival at their flagship, 
Bleecker Street Theatre. His children’s books are 
represented by Jan Kardys.

Maiysha Jones has been 
performing at various theaters in 
New York and Connecticut.  She 
was last seen in The Underground 
Railroad (Haverstraw) and The 
Vagina Monologues (Dobbs Ferry). 
Some of  her other performances 
include Sister Act (Michelle), 
Dreamgirls (Michelle), A Time to 

Kill (Gwen Hailey), A Short Walk into Sunshine (Peaches), 
and Intimate Apparel (Mayme). Maiysha is delighted to be 
playing Ophelia, the Bar Wench in To Bill Or Not To Bill, 
and to beworking 
with her talented 
director and cast.  
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